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Credibility ~ Respect Fairness Pride Camaraderie
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(5 Genius Ways to Share Employee Stories on Social Media)
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What was your company’s latest social media post? Was it about your product? Or was it about your people?
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How often do you feature employee stories on your social media? (If you do it at all.)

As every marketer knows, social media is one of the most important tools that provide instant reach to your audience in real
time. And yet, while millions of businesses have social media accounts (as of 2018, 97% of Fortune 500 companies use at least
one platform), too often two important factors are overlooked:
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1. Social media is social, meaning it’'s meant to be a two-way conversation, not a broadcast.
2. Featuring your people and values is just as important as marketing your goods and services.

24 o|cjofofl =2 0|07 AlZHsHOE 5t= Ol
(Why you should feature employee stories on social media )
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Sharing employee stories on social media shows potential job seekers what they can expect from your company culture. It's
also cost-effective and feasible for distributed teams.
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More consumers want their money to go to companies they feel align with their values. In fact, according to a 2020 study by PR
firm 5W:

o T1%92| AH|X}Z}7HK| Q= HAEO| N ojsH= HS M
o 0| £XH= UB|LIY M & 83%2 F0{2ELCt.

e 71% of consumers prefer to buy from brands with great value
e This number jumps to 83% among millennials.
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This alignment also applies to employees who are increasingly looking for jobs that match their values.
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Our Great Place to Work® research shows that there are three key factors that drive employee retention, including a
company's reputation and sense of purpose. And Gen Z employees say a warm welcome and a mentally healthy workplace are
among the most important factors when applying for a job.
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That’s why it’s so important to post employee stories on social media. Sharing employee stories on social media is a way to
showcase your company's culture and values and attract customers and potential employees alike.
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That’s why it’s so important to post employee stories on social media. Sharing employee stories on social media is a way to
showcase your company's culture and values and attract customers and potential employees alike.
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Here are five ways to feature employee stories on social media that will work for remote and in-person workplaces, starring
examples from Certified™ great workplaces around the globe.
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Hand your account(s) over to your employees and let them speak for themselves. That could be something like a “day in the
life” on TikTok, an interactive Twitter chat, or an Instagram ‘Ask Me Anything.’
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Of course, blindly giving the reins of your brand accounts may not fly with your PR and communications team. But if the
employee and the marketing team collaborate on the message, you can come up with some creative and authentic employee
stories.
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Employees may want to cross-share their stories on their personal social media accounts, like employees at TC Acoustic did
after the company became Great Place to Work-Certified.
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His Instagram carousel tells the story of how his career with them took him from a part-time college student to opening a
Hong Kong business with a new degree.
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Global theme days (or even themed weeks or months) are a social media gold mine. Not only do they supply you with a
focused content topic, but they enable you to take part in a worldwide conversation and reach more people.
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Days like Employee Appreciation Day, Certification Nation Day or World Mental Health Day are perfect times to show off how
your workplace is making the world better - especially when you can connect those themes directly to your employees’
stories.
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For example, check out how Edrington UK honoured the women on its team for International Women’s Day last year, through
a fun video highlighting why each woman had been nominated for recognition.
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Great workplaces recognize that their employees have lives beyond the office. While it’s great (and encouraged!) to praise
employees for their hard work, why not extend that and shout out some of the amazing things they’re doing outside of work?
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Maybe you have an employee who volunteers with a charity, or who has a fascinating hobby, or a talent beyond their 9-to-5.
Show off the personality of your people and in doing so, you’ll convey how your business puts its people first.
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Logical Media Group features monthly employee spotlights on its Instagram account. Rather than focusing solely on what
employees do at work, share personal details, such as how an employee performs improv or stand-up comedy outside of work
hours.
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If done right, numbers can be very eye-catching on social media. If done wrong, they’re just another boring statistic.
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When it comes to social media, think visual: graphs or infographics that are easy to read at a quick glance. And be selective
with which numbers you want to present.
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https://www.greatplacetowork.com/certification-nation-day
https://www.greatplacetowork.co.uk/workplace/item/3138/Edrington+UK
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Tap into the stats that truly set your company apart, whether that’s:
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e How many women are in leadership positions?
e How your salary compares to your competitors
e Shows how your employees responded to recent pulse surveys.
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For example, GitLab used employee survey statistics graphically to show how and why they achieved Great Place to Work
certification.
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It conveys a lot of information that is easy to absorb by clearly showing the difference in percentages among employees who
say GitLab is a great place to work compared to the national workplace average.
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And a cheeky “PS - Hiring” with a link to your career page like GitLab did doesn’t hurt either.

5. L7 A= AAE2 s ZEE ™ OtEMA| 2 (Use banners and filters for playful posts)
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Filters aren’t just for making your sunset photos pop. If you spend any time on Instagram Stories or TikTok, you’ve likely seen

filter games where a card appears on a person’s forehead, flipping through answers to questions ranging from what celebrity
they look like to where they’re going to travel this year.
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Bosch Ltd. After India became a Great Place to Work-Certified, it decided to create its own filter named #IAMABoschler.
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The filter rotates through the different types of employees you could be: a thinker, an achiever, and a leader. It's a fun way to
encourage employees to share their workplace pride.
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